
 
CASH RECEIPTS AND EXPENDITURE 

SCHEDULE 
to C4 A 

(11/93) 

 

Candidate or Committee Name  (Do not abbreviate.  Use full name.) 

       
Report Date 

       
1. CASH RECEIPTS  (Contributions) which have been reported on C3.  List each deposit made since last C4 report was submitted. 
 

Date of deposit Amount Date of deposit Amount Date of deposit Amount Total deposits 
                                     $       
                                           
                                           
                                           
2. TOTAL CASH RECEIPTS Enter also on line 2 of C4 $       
 

CODES FOR CLASSIFYING EXPENDITURES: If one of the following codes is used to describe an expenditure, no other description is generally 
needed. 
The exceptions are: 

 1) If expenditures are in-kind or earmarked contributions to a candidate or committee or independent expenditures that benefit a candidate or 
committee, identify the candidate or committee in the Description block; 

 2) When reporting payments to vendors for travel expenses, identify the traveller and travel purpose in the Description block; and 
 3) If expenditures are made directly or indirectly to compensate a person or entity for soliciting signatures on a statewide initiative or referendum 

petition, use code “V” and provide the following information on an attached sheet:  name and address of each person/entity compensated, 
amount paid each during the reporting period, and cumulative total paid all persons to date to gather signatures. 

 
 CODE 

DEFINITIONS 
ON NEXT PAGE 
 
 
 
 
 

C - Contributions (monetary, in-kind & transfers) 
I - Independent Expenditures 
L - Literature, Brochures, Printing 
B - Broadcast Advertising (Radio, TV) 
N - Newspaper and Periodical Advertising 
O - Other Advertising (yard signs, buttons, etc.) 
V - Voter Signature Gathering 

P - Postage, Mailing Permits 
S - Surveys and Polls 
F - Fundraising Event Expenses 
T - Travel, Accommodations, Meals 
M - Management/Consulting Services 
W - Wages, Salaries, Benefits 
G - General Operation and Overhead 

3. EXPENDITURES 
 a) Expenditures of $50 or less, including those from petty cash, need not be itemized.  Add up these expenditures and show the total in the 

amount column on the first line below.. 
 b) Itemize each expenditure of more than $50 by date paid, name and address of vendor, code/description, and amount. 
 c) For each payment to a candidate, campaign worker, PR firm, advertising agency or credit card company, attach a list of detailed expenses or 

copies of receipts/invoices supporting the payment. 
 
 
Date Paid 

Vendor or Recipient 
(Name and Address) 

 
Code 

Purpose of Expense 
and/or Description 

 
Amount 

N/A Expenses of $50 or less N/A N/A 

            
      
      

        
      
      

 
 

$       
            

      
      

        
      
      

 
 

      
            

      
      

        
      
      

 
 

      
            

      
      

        
      
      

 
 

      
            

      
      

        
      
      

 
 

      
            

      
      

        
      
      

 
 

      
            

      
      

        
      
      

 
 

      
   Total from attached pages $       
4. TOTAL CASH EXPENDITURES Enter also on line 11 of C4 $       

CODE DEFINITIONS ON NEXT PAGE 



 
 
Page 2 - For information only.  Do not file as part of report. 

 
EXPENDITURE CODE DEFINITIONS AND USES 

(for use on Schedule A and Schedule B, Item 3) 
 
 
C MONETARY, IN-KIND AND EARMARKED 

CONTRIBUTIONS your campaign legally makes 
to other campaigns.  Put a “C” in the Code 
column, in the Description column specify who 
was benefited and, if in-kind, what was 
purchased. 

 
I INDEPENDENT EXPENDITURES (those 

expenditures that benefit other candidates or 
committees but are made independently of them).  
Put an “I” in the Code column and fully describe 
purpose. 

 
L LITERATURE.  Use “L” for expenditures made for 

the preparation and production of campaign 
literature and printed solicitations, including 
expenditures for mailing lists, design, 
photography, copy, layout, printing and 
reproduction.  Use “P” for literature mailing costs. 

 
B BROADCAST ADVERTISING.  Use “B” for 

expenditures associated with the production and 
purchase of radio and television advertising. 

 
N NEWSPAPER & PERIODICAL ADVERTISING.  

Use “N” for expenditures associated with the 
production and purchase of advertising in 
newspapers, periodicals and other publications. 

 
O OTHER ADVERTISING.  Use “O” for expendi-

tures associated with the production and 
purchase of advertising on billboards, yard signs 
and campaign paraphernalia such as buttons, 
bumper stickers, T-shirts, etc. 

 
V VOTER SIGNATURE GATHERING.  Use “V” for 

expenditures made directly or indirectly to com-
pensate a person or entity for soliciting or pro-
curing signatures on a statewide initiative or 
referendum petition.  Attach itemization of each 
such payment. 

 
P POSTAGE.  Use “P” for expenditures for stamps, 

postage, United Parcel Service, Federal Express 
and direct mail services (postage only).  Use “L” 
for design and other production costs associated 
with producing campaign literature. 

 
 
 

F FUNDRAISING EVENTS.  Use “F” for 
expenditures associated with holding a 
fundraiser, including payments to restaurants, 
hotels, caterers, other food and refreshment 
vendors, entertainers and speakers.  Use “L” for 
expenditures for printed matter produced in 
connection with fundraising events. 

 
S SURVEYS AND POLLS.  Use “S” for 

expenditures associated with designing or 
producing polls, reports on election trends, voter 
surveys, telemarketing, telephone banks, GOTV 
drives, etc. 

 
T TRAVEL, ACCOMMODATIONS, MEALS.  Use 

“T” for expenditures associated with travel.  If 
vendor has been paid directly, identify the traveler 
in Description column.  If travel payment was 
made to credit card company or traveler (for out-
of-pocket expenses), itemize expenses on 
separate sheet and attach to Schedule A. 

 
M MANAGEMENT AND CONSULTING SER-

VICES.  Use “M” for salaries, fees and 
commissions paid to campaign management 
companies and contract consultants, including 
law firms, whether the person is retained or 
formally employed by the campaign (for tax 
withholding purposes). 

 
W WAGES, SALARIES, BENEFITS.  Use “W” for 

expenditures associated with hiring campaign 
employees and other freelance workers who 
provide miscellaneous services other than 
campaign management or consulting. 

 
G GENERAL OPERATION AND OVERHEAD.  Use 

“G” for general campaign operating expenses and 
overhead, including filing fees, miscellaneous 
campaign expenses, headquarters rental, utilities, 
and purchase or rental of office equipment and 
furniture for the campaign. 


